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DAITON
NEWS RELEASE
NEW LOOK, RENEWED NATIONAL RECOGNITION:
UNIVERSITY OF DAYTON QUARTERLY ONE OF NATION'S TOP ALUMNI TABLOIDS
DAYTON, Ohio- The University of Dayton Quarterly is not just the most improved alumni
tabloid in the country. It's one of best.
UDQ won the only gold medal in the tabloid and newsletter publishing improvement

category and the silver medal in the external audience tabloids category of the 2003 CASE Circle of
Excellence Awards Program. CASE (Council for Advancement and Support of Education) is the
largest nonprofit education association in the world.
Launched in 1992, UDQ is a perennial national award-winning publication. It has now won
16 national CASE awards and continually receives high marks for readership among the nearly
90,000 alumni and friends of the University of Dayton who receive it.
The 48-page tabloid, which takes a journalistic approach to covering campus news and
features, published such stories this year as the pain felt by alumni in ministry work following the
Catholic church scandal and the conflicting emotions of UD students as the nation prepared for a
war with Iraq. It also featured a behind-the-scenes look at life at the Flyer News, the student
newspaper, and profiled an unusual sociology class about thrift stores.
Redesigned last fall by art director Frank Pauer, the publication feahtres stronger
typography that gives it more impact and makes it more readable. It's also now being printed on
whiter paper and trimmed and bound to look more like a magazine.
"The new design makes it easier to shape the content into a format accessible to the reader,"
said Thomas Columbus, the founding editor.
Every member of UD's public relations staff contributes to the periodical, with editing,
design and photography responsibilities shared by Columbus, Pauer and Larry Burgess,
respectively. Deborah McCarty Smith is director ofpublications.
For a copy of UDQ, write Tom Columbus at University of Dayton, 300 College Park,
Dayton, Ohio 45469-1679 or send an e-mail to columbus@udayton.edu. The print version is
supplemented by "New from UDQ," a bi-weekly e-mail newsletter with 25,000 subscribers.
-30For interviews, contact Tom Columbus at (937) 229-3241 or columbus@udayton.edu.
Columbus and Larry Burgess reside in Kettering; Frank Pauer lives in Dayton; and Deborah
McCarty Smith resides in CentervillelFFICE OF PUBLIC RELATIONS
300 College Park Dayton, Ohio 45469-1679
(937) 229-3241 (937) 229-3063 Fax
www.udayton.edu

